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ESI 2003-2007
Trend Forecast



ESI Forecast of Per Member Per
Year Ingredient Costs 2002 - 2007
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P M P Y  C osts P rojection s 
W ere B ased  on

• In flation rate

• U tilization grow th

• D rug pipeline

• P atent exp iration s



$2
$4

$8

$15

$26

$30
$32

$0

$5

$10

$15

$20

$25

$30

$35

1980 1985 1990 1995 2000 2001 2002
(est.)

Source: Pharmaceutical Research and Manufacturers of America, PhRMA Annual Membership Survey, 2003.

$15

$26

 $30 $32

Pharmaceutical Research &
Development Expenditures 1980-2002



 2002 Express Scripts, Inc.
All Rights Reserved

K ey N ew  D ru gs T o M ark et
O ver N ext F ew  Y ears

C ym balta® 2003

C restor® 2003

C ialis® 2003

L evitra® 2003

S piriva® 2003

E xanta™ 2004

E xendin-4 2005



Key Brand Products Losing Patent
Protection Over the Next Five Years

Wellbutrin SR/Zyban*

Serzone

Rebetol*

ZyrtecPaxil*

PlendilZofranTopamaxOrtho-Novum 7/7/7

OxycontinZithromaxLotensinOrtho Tri-Cyclen

NorvascZoloftLovenoxGlucovanceNolvadex

LamisilZocorDuragesicFloventNeurontin*

ImitrexXalatanCefzilFlonaseMonopril

CoregProtonixBiaxinDiflucanGlucophage XR

ClarinexPravocholAmarylCelexaCipro

AmbienActosAltaceAllegra*Accupril

20072006200520042003

* Ongoing Litigation



Utilization



Drug Utilization is Concentrated
Among Relatively Few People
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Most Prescriptions Are Written By A
Relatively Small Number of Physicians
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How Does WFCA Compare?



WFCA:  Top 10 Drugs
• Prevacid
• Nexium
• Lipitor
• Wellbutrin SR
• Zyrtec
• Avonex Admin. Pack.
• Allegra
• Protonix
• Enbrel
• Zoloft



WFCA:  Drug Type Analysis

Drug Type by Fill Qty
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WFCA:  Drug Type Analysis

A v e rag e  C o st b y D ru g  Typ e
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WFCA:  Drug Type Analysis

Drug Type by Cost
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WFCA:  Drug Type Analysis

D rug Type by Fill Q ty
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WFCA:  Drug Type Analysis

A v e rag e  C o st b y D ru g  Typ e
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WFCA:  Drug Type Analysis

Drug Type by Cost
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“If a drug costs $100, about how much
of the $100 should the patient pay?”
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WFCA:  Member Share Analysis

A ctual M em ber S hare - 2002
13.6%
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            25 - 35%



WFCA:  Member Share Analysis

A ctu al M e m b e r S h are  - 2003

13.3%
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Cost Management



•    What is a Formulary List?

•    Three-Tier Formulary
–   Generic Drug Copay

–   Preferred Brand Name Copay

–   Non-Preferred Brand Name
Copay



Example of a Formulary Plan

 Example        Example

  Plan 1     Plan 2

  Generic Drugs              $10 copay        $10copay

  Preferred (Formulary)                    $20 copay        30%coins.

  Non-Preferred (Non-Formulary)   $30 copay        50% coins.



Cost Management Strategies

•Utilize PBM management toolsSpecialty injectables

•Implement quantity level limits
•Raise member $ responsibility
•Implement prior authorization
•Adopt high performance formulary

Utilization

•Substitution programs in mail
•Adopt 3 tiered copay
•Adopt high performance formulary

Therapeutic mix

•Implement generics preferred
•Implement step therapy

Brands/generic mix

•Raise member $ responsibility
•Promote mail

Inflation

ActionsCost Drivers


